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Become world famous
brand of special lubricating materials
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CORPORATE CULTURE
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Elecome world famous
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|deas, concepts, systems and practices
are constantly progressing to adapt to
environmental changes.
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Leading R & D capability, perfect service
concept, advanced production technology
and best management practice.
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The scale of operation and the value of the
company are increasing and assuming
greater social responsibility.
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Leading technology  constantly improving products
and unigue solltions Scheme let you appraciale
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Achieve a major breakihrough in the company's
brand market and becomsa a global lubricant
Industry leading position
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The business scale continues to increase, and
the industry 5 outstanding and the technology
I5 advanced. Modern enterprisas with standardized
managament and excellent performance
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- X = o Build a brand innovation system to complement the weaknesses of Chinese enterprises
. g *EP 17 1‘”ﬁ ’éﬁ EE F )= % E on Fluidland constantly improve the product system,
FULL COVERAGE OF PRODUCTS IN VARIOUS INDUSTRIES continue to enhance the core competitiveness of the enterprise,

Adapt to the ever—changing market demand, consolidate and improve the company's leading
position in the lubrication industry,Strive to become a supplier with international influence.
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